
 

Creative Brief 

THE WORLD REIMAGINED 
  

  

Project: The World Reimagined 

Project Type: Branding Guidelines and Logo 

Budget: Up to £10,000 

Date: 10th November 2020: Register your interest 

24th November 2020: Idea submissions. 

1st December 2020: Shortlist invited to interview. 

9th December 2020: Successful applicant meets the Board.  

15th January 2020: Deadline for completed Branding Guidelines & Logo 

 

Please send your logo idea with a paragraph about your vision for our branding to 

ella.phillips@theworldreimagined.org 

 

Overview/background information 

 

The World Reimagined is a ground-breaking, mass participation art-education project to 

transform how we as people, communities and a society understand the Transatlantic 

Slave Trade and its impact. 

 

We are looking for creatives who can help us build a visual language and structure that captures 

the vision and spirit of The World Reimagined.  

 

OUR WHY 

We are living in a key moment for racial justice and it calls on us to courageously face our shared 

history with honesty, empathy and grace so we can create a new future in which all can say: I am 

seen. That is the mission of The World Reimagined 

 

For too long, the history of the Transatlantic Slave Trade has been untold, unheard, mis- 

taught or misrepresented. In the UK, we celebrate with pride the Trade’s abolition. However, the 

people who were enslaved and their descendants, Britain’s role in the Trade’s creation and the 

Trade’s devastating legacy are usually missing from how history is told. This denial of truth denies 

people their right to be truly seen and their lives respected. This is not ‘Black History’, this is all of 

our history. 

 

OUR WHAT 

The World Reimagined will see trails of large globe sculptures in cities across the UK in the summer 

of 2022, created by artists to bring to life the impact of the Transatlantic Slave Trade. The first globe 

design for The World Reimagined will be conceived by Yinka Shonibare CBE. The trails will be the 

centre of a broader education and engagement programme, with schools, community groups, 

football and cultural institutions across the country. 

  

The World Reimagined (www.theworldreimagined.org) is a vibrant project that will inspire and instil 

mailto:ella.phillips@theworldreimagined.org
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pride in what it means to be black and British and help us all better understand what it means to be 

British. 

 

As an organisation and as a team we put people first - embracing people-focused story-telling, 

compassion and hope. We want to build a family and community of people who want to create a 

safe space for this vital and perhaps uncomfortable conversation to take place. We believe in the 

power of art to inspire social change, and the power of social change to inspire art that can 

transform. 

 

Please see a full introduction to The World Reimagined and its objectives, which includes a brief 

introduction to the themes of the journey of discovery we want to take people on, as well as the 

different activities that fall under the project. 

 

What we need created - deliverables 

Please ignore the ‘design’ currently on the website and in the attached introduction. This was a 

placeholder so that we didn’t have a purely plain text on white background. 

 

We would like you to develop a visual brand identity that brings to life the vision and journey of The 

World Reimagined, speaking to a project that is reflecting on history but oriented to the future - 

bringing together heritage and the contemporary. 

 

We would like you to create a brand book and assets, that will include: 

 

1. Logo 

● Uniquely recognisable. 

● Visually appealing across: 

○ digital and print formats; 

○ 2D and 3D settings; 

● Suitable for application across different sectors - public engagement and art to 

heritage to education. 

● In all file types; in monochrome; reversed white; and high and low res. 

2. Colour Palette 

The colour palette should have a clear narrative connection to the project. It should also be 

able to cater to:  

● colour combinations that can at points be sombre (recognising the very difficult 

nature of the history and the stories) and at others be joyous (as we celebrate 

those who resisted and succeeded); and 

● clear distinctions between the different aspects of programme, such as to draw 

distinction between our 9 themes. 

3. Fonts 

A selection of font(s) that we should work with, alongside a guide to how we should use 

fonts across mediums and in different components, from headers to body copy. 

4. Branding Book 

● Take us on a branding journey, bringing together logos, fonts and colours in a 

narrative and structure. 

● Model of the logo/brand can be used in different settings: 

○ website and social media; 
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○ posters and flyers; 

○ Merchandise (t-shirts, mugs etc.); 

○ in conjunction with photographs (a lot of our communications will be 

connected to photographs of the Globe sculptures and their designs; as 

well as photographs of people who support us. 

● A guide as to how we should brief photography. 

● Templates for: 

○ Letterhead 

○ PPT Presentations, with a front page (Landscape and A4 portrait) 

 

Who are the audience? 

Due to the range of the project, we have a large number of audiences, including: 

● General Public 

● Artists 

● Community activists 

● Students across primary and secondary schools 

● Corporate partners 

and many others. 

 

We don’t want this breadth of audience to neuter the distinctiveness of the design. 

 

 

Are there any specific requirements  

Once we have seen your suggested logo and read your vision text, we will invite designers to 

interview. 

 

At your interview you will deliver a short presentation about your branding vision. 

 

Once we have selected a successful applicant, we will supply a full requirements list for assets, but 

as said prior, we would like all to be versatile for usage from print to digital. 

 

What is the process? 

24th November 2020: Submit logo idea with a paragraph about your vision for our branding. 

 

1st December  2020: Shortlist of designers invited to interview, where you will give a short 

powerpoint presentation about your vision for the branding; comprising visual prompts, colour 

palette ideas, mood board and what you imagine you can achieve with a budget of £10k. 

 

9th December: The successful applicant will meet with board members to discuss the branding 

brief in full and be given feedback on their logo and presentation ideas. 

 

15th January 2020: Deadline for completed Branding Guidelines & Logo 

A little bit about team behind The World Reimagined 
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The Board 

Fiona Compton: A multi-award-winning Saint Lucian artist and historian. Her work explores the 

various disparities in representation of the Afro Caribbean diaspora within art and mainstream 

media. She is also an official ambassador of London’s Notting Hill Carnival. 

 

Toni Fola-Alade: Former President of the Cambridge University African - Caribbean society and co-

Founded the Motherland Conference. He is a member of the Vice Chancellor’s Advisory Group on 

the Legacies of Enslavement, examining the university’s historical links to slavery 

 

Michelle Gayle: Successful actor, singer and writer. Michelle is passionate about telling stories that 

depict the struggles of women, minorities and the working class, she has committed her career to 

giving voice to these often-silenced people.  

 

Ruth Ibegbuna: Listed in The Sunday Times as one of the 500 most influential people in the UK. 

She is a highly successful social entrepreneur and has founded multi award-winning youth 

leadership charity RECLAIM. 

 

Gillian Joseph: Presents Sky News at Breakfast and has more than 30 years broadcast experience. 

She started her career with the BBC in Manchester before becoming a reporter and producer with 

Radio Merseyside. Gillian has reported for the BBC’s Black Britain programme, the One and Six 

O'Clock News, Newsnight and BBC Radio. 

 

Lee Lawrence: Lee is a social entrepreneur and Founder of the Cherry Groce Foundation. He has 

been an activist for social justice for decades, since his mother Cherry's shooting by the 

Metropolitan Police sparked the Brixton Uprising. 

 

Dennis Marcus: Executive Director of Robert F. Kennedy Human Rights UK, an educational charity 

that works to inspire people to make human rights a reality in their everyday lives. Dennis co-

founded the social impact agency Ubuntu London, working with leading politicians, global NGOs, 

and high-profile activists, including honouring Nelson Mandela's co-accused. 

 

Dean Ricketts: Founded The Watchmen Agency in 1989, a strategic and creative agency 

specialising in ‘how people live in cities’ and ‘urban culture’. His background is in fashion, music and 

image management. The agency now has a wide variety of clients through fashion/ styling and 

music; and a strong reputation for reaching specialist audiences and opinion leaders. 

 

Consultant to the Board 

Jeff Boardman: Founder of the Bureau Agency, a consultancy practice passionate about Arts, 

Culture, Causes and Creativity.  

 

Project Manager:  

Ella Phillips: Over 10 years’ experience in museum and gallery education, a recipient of the Marsh 

Award for excellence in gallery education and a Masters in Fine Art, she has managed a wide range 

of creative arts-education projects and worked closely with the British Library, Autograph ABP and 

various archives across London.  
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CONTEXT - THE WORLD REIMAGINED THEMES 

The World Reimagined has developed nine themes to help our audiences better understand the 
Transatlantic Slave Trade, its legacies and Britain's involvement - this is the journey of discovery we 
want to take people on.  

Eight of the nine themes are broken down into 4-5 pieces that we hope people will understand at the 
end of their journey. It is the content structure for our research and collection of stories, images and 
artefacts (that we are building now) that artists will respond to in their Globe designs and that the 
education programme will be built around. 

We share them here so you can understand the journey we want to take people on, and include images 
that speak to the themes not as a moodboard, but to give you a sense of what the brand will have to 
create space for in a contemporary and complementary way. 

1. MOTHER AFRICA 
Mother Africa explores the richness and reality of Western Africa before the Transatlantic Slave Trade; 

the impact of the Slave Trade and Empire on Western Africa; and considers and celebrates the present 

and future of Western Africa. 

True Mother Africa  

The richness of Africa before the 1500s - its society, science, education, art & agriculture. 

 

The Faces of Slavery  

The differences and similarities between European and African slavery. 

 

Enslaving Africa  

How the Transatlantic Slave Trade transformed and impacted the society, politics, economy and 

spiritual practices of Africa over centuries. 

 

African Renaissance  

From independence to 

ground-breaking innovation, 

this is the story of African 

achievement, renewal and 

future possibility. 

 

Icons  

The people who have shaped 

West Africa over the 

centuries. 
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2. THE REALITY OF BEING ENSLAVED 
The Reality of Being Enslaved is about the experience of the people who were enslaved, from their 

capture and voyage to lives enslaved in different contexts, places and generations. 

Capture 

The different ways capture was possible, from violence and tribal wars, to trade agreements. 

 

Confinement 

Life in the castles and the experience of awaiting transportation. 

 

Voyage 

Make real what the journey for enslaved Africans was like. 

 

Life Enslaved 

The hierarchies, abuses and roles on Brazilian, Caribbean and American plantations. 

 

Systematic Terror  

How human trafficking operated, from the physical to the psychological and the way this developed 

over time. 
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3. STOLEN LEGACY: REBIRTH OF A NATION 

Stolen Legacy: The Re-Birth of a Nation brings to life how Britain was transformed as a result of the 

Transatlantic Slave Trade and the free labour of the enslaved. It explores the legacy of the 

Transatlantic Slave Trade on building the financial and trading power of Britain; on strengthening the 

Church and the might of universities; and on establishing dynastic influence and power. 

Foundations in Slavery 

Follow the money to understand how wealth was built and remains within the UK as a result of the 

Transatlantic Slave Trade. 

 

Compensation of Political Power 

The money ex-slave owners received bought influence and power that changed British politics 

forever. 

 

Upon this Church 

The Church sat at the heart of the Transatlantic Slave Trade and was one of its key beneficiaries. 

 

[Dis]inheritance 

The Transatlantic Slave Trade created two divergent paths; one of increasing generational wealth and 

the other a deepening inability to own assets. 
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4. ABOLITION & EMANCIPATION 

Abolition & Emancipation shares the story of the Campaign for Abolition, its key events, heroes and 

allies. However, it also lays bare the full, messy motivations and process of abolition, which were not 

as pure as often represented. 

Heroes & Allies 

Learn about key abolitionists and their campaign methods, from art, testimony, protest and boycott. 

. 

Walk to Freedom 

Bringing to life key moments in the journey to freedom; from the Haitian Revolution to emancipation. 

 

Messy Motivations  

Understand the variety of reasons for ending the Transatlantic Slave Trade, from profits to ethics and 

fear. 

 

Rebellions & Uprisings  

Learn about how the uprisings and revolts added pressure to end the enslavement of Africans. 

 

Freed in Name Only 

Many enslaved people became apprentices which meant they were free in title but enslaved by 

circumstance. 
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5. A COMPLEX TRIANGLE 

A Complex Triangle explores the impact on destination countries; their relationship with the ‘Mother 

Country’; key historical events in the relationship such as the Windrush; and the legacy of the 

Transatlantic Slave Trade on Britain’s role and reputation in the world. 

Britain’s Rush to Profit 

The Transatlantic Slave Trade extracted valuable resources from Africa with lasting consequences for 

its economies. 

 

Mother Country; Visions vs. Reality 

Having been called upon to help rebuild Britain post World War 2, the Windrush generation have 

experienced the harsh realities of that invitation. 

 

Your Country Needs You 

The courage and sacrifice of African and Caribbean soldiers in WWI and WII. 

 

Complex Legacies 

Britain left an enduring mark on the countries of its empire, with complicated consequences for their 

rule of law, education & healthcare. 

 

To Honour or for Liberty 

Tension exists within communities between respect for British institutions and a wish for 

independence 
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6. ECHOES IN THE PRESENT 

Echoes in the Present focuses on how the Transatlantic Slave Trade has present day consequences: 

systemic inequalities and injustice; entrenched racism and prejudices; and generational echoes with 

traumatic physical, behavioural, psychological and material consequences. 

Echoes Across Time 

The deep impacts of plantation life are still experienced today, with physical, behavioural and 

psychological consequences. 

 

Justice Postponed 

Black people have been and are targeted by a system that doesn’t deliver the justice it promises. 

 

First, Do No Harm 

The failings of the healthcare system have caused many Black communities to be distrustful of it. 

 

Lost Innocence & Potential 

Black children have often been let down by the education system and their needs ignored. 
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7. STILL WE RISE 

Still We Rise recognises and honours the enslaved and their descendants who resisted, who 

succeeded, and who broke new ground. It will share the well-known and celebrated, and shed light on 

untold legacies and events. 

Resistance 

People refused to deny their humanity and, against the odds, resisted. 

 

Courage of our Ideals 

Black people in the UK and beyond have led the way for social change to create a better society for 

all. 

 

Soaring High 

Black innovators of thought, sport, music, science and business, from Nobel prize winners to gold 

medallists. 

 

Authority of Women 

Celebrating the power of Black women across Africa, the Caribbean and the UK. 

 

From Roots to Fruit 

The transformational work of Black activists and grassroot organisations to uplift communities and 

create social change. 
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8. EXPANDING SOUL 

Expanding Soul celebrates the spirit and culture that, even in the face of incredible physical suffering, 

has endured, stayed vibrant and found expression across the world in music, art, food and every form. 

Griot to Grime 

The history of Black music and its contribution to British identity. 

 

Carnival Culture to Cricket 

The ways celebration, sport and leisure have been used to challenge the status quo. 

 

A Taste of Home 

How identities linked by food and flavour have been shaped by our collective histories. 

 

The World We See 

The widespread influence of Black artists on our creative cannons, from the lost wax techniques of 

Benin, to the global reach of cubism. 

 

Through Texture to Textiles 

African and Caribbean influences on British fashion, from hairstyling to fabric and clothes design. 
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9. REIMAGINE THE FUTURE 

Reimagine the Future gives us free rein to imagine the society we can create when we have a full 

understanding of our shared history; the place Britain can hold in the world when it acknowledges its 

past; and who we can be as people when we give full dignity to  all. 

 

------ 

 

We look forward to receiving your application. 

Please send your logo idea and supporting paragraph about your vision for our branding to 

ella.phillips@theworldreimagined.org 

Many thanks, 

The World Reimagined Team. 
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